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1. Introduction 

Population ageing is a well-known phenomenon in most developed countries. The proportion of older 

people has been steadily growing over the past century (Harper and Leeson 2008). This has resulted in 

the increased ageing of residents in almost all of the developed countries throughout the world 

(Harper 2014; Meiners and Seeberger 2010). By 2030 the number of people in the world aged 60 years 

or over is projected to grow by 56%, to 1.4 billion, and by 2050 the global population of older persons 

is projected to more than double its size to reach nearly 2.1 billion (United Nations 2015). 

Population ageing is becoming one of the most significant social transformations of the 21st century, 

with major implications for all sectors of society. These sectors include the labor and financial markets, 

housing, transportation and social protection, as well as changes in the family structure and 

intergenerational ties (United Nations 2015). As a result, the age composition of the world’s population 

is altering as the median age rises and there is a proportionate shift from younger to older people 

(Harper 2014).1 

The aging of the population can be described as a long-term and irreversible social process for the 

European countries including Serbia and Bulgaria. According to EUROSTAT’s prognosis, the share of 

the population in the Republic of Bulgaria aged over 65 shall increase up to 32,7% in 2060. The current 

demographic situation in Bulgaria is characterized by a continuing decrease and aging of the 

population, low birth rate, and a high death rate. The disbalance in the territorial spreading of the 

population is also increasing. 

According to the latest available data from 2017, Serbia is seeing the strong trend of demographic 

ageing continue. The average age in 2017 in Serbia was 43 and people over the age of 65 account for 

19.6 percent of the population. The ageing of the population means that the elderly are more 

dependent on the working age population. In Serbia, there are 30 elderly people for every 100 people 

of working age (15 to 54) and the prediction is that by 2060 there will 57 elderly for every 100 people 

of working age. 2 

Older people become more and more important factor for the market and the diversity of goods and 

services. There are sectors that recognize the importance of the demographic and economic 

tendencies described above, such as tourism, recreation and financial services (Sudbury and Simcock, 

2009). Despite this fact, tourist agencies continue to work while lacking the understanding of the 

preferences and needs of senior tourists. Moreover, there are no strategies to attract senior tourists. 

Therefore, it is necessary to better understand and determine the preferences of senior people. That 

way, tourism products can match the needs of senior tourists. Also, it is important to understand that 

not all senior tourists are alike. They too can and should be categorized.  

Möller et al. (2007) subdivided seniors into three different life stages: 

                                                           
1 
https://www.researchgate.net/publication/326484119_Continuing_and_Emerging_Trends_of_Senior_Tourism
_A_Review_of_the_Literature  
2 http://rs.n1info.com/English/NEWS/a454144/Serbian-population-ageing-statistics-experts-
warn.html#:~:text=%E2%80%9CAccording%20to%20the%20latest%20available,Statistics%20Office%20told%20
the%20meeting 

https://www.researchgate.net/publication/326484119_Continuing_and_Emerging_Trends_of_Senior_Tourism_A_Review_of_the_Literature
https://www.researchgate.net/publication/326484119_Continuing_and_Emerging_Trends_of_Senior_Tourism_A_Review_of_the_Literature
http://rs.n1info.com/English/NEWS/a454144/Serbian-population-ageing-statistics-experts-warn.html#:~:text=%E2%80%9CAccording%20to%20the%20latest%20available,Statistics%20Office%20told%20the%20meeting
http://rs.n1info.com/English/NEWS/a454144/Serbian-population-ageing-statistics-experts-warn.html#:~:text=%E2%80%9CAccording%20to%20the%20latest%20available,Statistics%20Office%20told%20the%20meeting
http://rs.n1info.com/English/NEWS/a454144/Serbian-population-ageing-statistics-experts-warn.html#:~:text=%E2%80%9CAccording%20to%20the%20latest%20available,Statistics%20Office%20told%20the%20meeting
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1. Empty nesters (age group 55-64 years): these were still working, however their children have left 

home and were not dependent on their parents anymore.  

2. Young seniors (age group 65-79 years): many had recently retired and had entered the time rich 

group. This group’s health awareness is high. If healthy, they travel and spend more on quality goods 

and services. 

3. Seniors (age group 80 years and older): these are in their late retirement phase. Health status may 

be declining and the need for health care or retirement homes is increasing. This group travels less or 

very little.3 

Senior travelers are increasingly becoming more and more important in global vacation spending. In 

1999, over 593 million international travelers were aged 60 years or over. However, by 2050 this figure 

is projected to exceed two billion trips per annum (World Tourism Organization 2001). This will further 

increase in the future due to an active generation of seniors that will benefit from: 

 higher life expectancy,  

 higher disposable income, 

 improved health standards, 

 higher number of seniors that are used to travelling and 

 change in attitude towards lifetime savings, disposable time and what it should be used for 

(Möller et al. 2007). 

Seniors consider physical activity a key component of healthy lifestyles and ‘ageing well’. It results with 

a constant growth in senior tourist travels. The numbers of older people travelling are increasing fast. 

People are living longer, and are feeling substantially healthier than previous generations. The length 

of ‘healthy’ old-age is increasing. Part of this trend has been attributed to an increase in the length of 

life, which is partly due to shorter and later periods of illness, an improved healthcare system, and 

health consciousness of older people, as well as people in general.  

In future, seniors should become the most significant consumer group. That is because they are 

considered to be the richest generation in the world (Meiners et al.2010) in developed countries. 

Furthermore, older adults generally have more free time and are unlikely to be tied to rigid work 

schedules than younger adults. This results in an increasing trend among older adult populations to 

take advantage of travelling and sightseeing opportunities in the off peak travel season (Hsu et al. 

2007; Guetal.2016). Unfortunately, this is related to developed countries in Europe and outside of 

Europe. There is still a long way to go in order to achieve this result in regions like Zajecar and Vidin. 

 

 

 

                                                           
3 
https://www.researchgate.net/publication/326484119_Continuing_and_Emerging_Trends_of_Senior_Tourism
_A_Review_of_the_Literature  

https://www.researchgate.net/publication/326484119_Continuing_and_Emerging_Trends_of_Senior_Tourism_A_Review_of_the_Literature
https://www.researchgate.net/publication/326484119_Continuing_and_Emerging_Trends_of_Senior_Tourism_A_Review_of_the_Literature
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2. Methodology 

The scope of the analysis concerns the following target groups: people 55 years old and/or older, on 

the territory of the districts of Zajecar and Vidin.  

Survey (direct questionnaire)  

A questionnaire is a form of written survey where the respondents reply in writing to questions and 

answer in a standard questionnaire form to gather information about the main needs, necessities, 

preferences, motives, and expectations as well as the main limitations and problems of the tourists 55 

years old and/or older, when choosing a tourist trip and while on a tourist travel.  

The questionnaire contains 33 questions, divided into 4 different sections: 

 I part: Socio-demographic issues 

 II part: The needs of senior tourists (55+ years) on a tourist trip 

 III part: Motives, habits and expectations of tourists aged 55 years and/or older 

 IV part: Organization of tourist trip for tourists aged 55 years and/or older 

It takes a maximum of 25 minutes to complete the questionnaire.  

The number of conducted surveys in Zajecar district is 41. 

The number of conducted surveys in Vidin district is 38.  

Territorial scope of the Research: Zajecar district and Vidin district. 

All surveys were conducted among the target group: tourists 55 years old and/or older, active tourists 

and potential tourists, representatives of a different type of populated place, different age, different 

educational and social status. 

Surveys were conducted by professional experts directly, or over the phone with the respondents in 

Zajecar and Vidin districts.  

The statistical graphs, percentage ratio of the opinions, statistical indicators, coefficients, and 

comparative graphics are the result of the processing of the data in the questionnaires. 

The purpose of the research is to be identified, analyzed and evaluated the main needs, necessities, 

preferences, problems, limitations, motives and expectations of the tourists 55 years old and/or older, 

when choosing a tourist trip and while on a tourist travel.  

The results of the analysis will be used as a basis for the elaboration of new proposals for improvement 

of the services in all sectors connected to tourism for senior people 55 years old and/or older. 
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3. Survey analysis and explanation 

The main objective of surveys conducted in Zajecar district and in Vidin district was to define senior 

tourist needs on a tourist trip. In order to achieve that, in each region representatives of villages, small 

towns, municipalities and district towns were interviewed. The respondents are potential tourists and 

tourist stakeholders, in a goal to cover a wide target group to identify different motives and patterns 

of behavior. People with different financial status were selected for the purposes of the survey as well. 

Respondents are 55 years old and/or older, with different marital, educational and financial status.  

Surveys were conducted in: 

 Zajecar district, interviewing 41 participant and  

 Vidin district, interviewing 38 participants 

The Questionnaire contains 33 questions mostly with bookmarks (with option of multiple choices 

where available). Estimated time for completing the questionnaire is maximum 25 minutes.  

Questionnaire is divided into four parts: 

 I part: Socio-demographic issues (gender, age, marital status, income level) 

The purpose of these questions are to get to know respondent’s basic characteristics, while preserving 

their anonymous status.  

 II part: The needs of senior tourists (55+ years) on a tourist trip 

These questions are directly related to the goal of the survey, which is to understand and identify main 

needs of senior tourists on a tourist trip.  

 III part: Motives, habits and expectations of tourists aged 55 years and/or older 

Basic expectations and motives for a tourist trip will be better understood. Behavior of senior tourist 

will be analyzed.  

 IV part: Organization of tourist trip for tourists aged 55 years and/or older 

These questions are needed to understand and determine the mostly used methods of organizing 

tourist trip by senior tourists.  

The Questionnaires are filled-in duly and in good faith. The calculated arithmetic average scores are 

given for each region separately, so that comparisons can be made. The results of the survey will help 

build a more realistic insight in the basic needs, necessities, preferences, motives, and expectations as 

well as the limitations and problems of tourists 55 years old and/or older when choosing tourist trip 

and while traveling on a tourist trip. 

The questionnaire is presented by our expert to each interviewed participant on paper or interviewed 

by phone. The data presented in the graphs are arranged in a way to make it easy to understand and, 

most importantly, to establish certain regularities.  

In this Document, the results of the surveys will be presented in certain parts of the Document. The 

results of the surveys will relate to the subject of the Document.  
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4. Research on senior travel desires 

In 2019, more than one fifth (20.3 %) of the EU-27 population was aged 65 and over. The share of 

people aged 80 years or more should more than double by 2100 to reach 14.6 % of the whole 

population. Consistently low birth rates and higher life expectancy are transforming the shape of the 

EU-27’s age pyramid. Probably the most important change will be the marked transition towards a 

much older population structure, a development which is already apparent in several EU-27 Member 

States. As a result, the proportion of people of working age in the EU-27 is shrinking while the relative 

number of those retired is expanding. The share of older persons in the total population will increase 

significantly in the coming decades, as a greater proportion of the post-war baby-boom generation 

(baby boomers were born between 1946 and 1964, and they are currently between 56-74 years old) 

reaches retirement.4 

This may not be seen as ideal, but demographic change can also provide tourism sector with new 

possibilities. Seniors benefit from more free time, are more flexible and open for travels. They also 

have better living standards compared to previous generations. Furthermore, not only has life 

expectancy increased but healthy life expectancy too. According to Eurostat, life expectancy at a 

certain age is the mean additional number of years that a person of that age can expect to live, if 

subjected throughout the rest of his or her life to the current mortality conditions (i.e. death rates 

observed for that current period); whereas healthy life years, also called disability free life expectancy 

(DFLE), is defined as the number of years that a person is expected to continue to live in a healthy 

condition. A healthy condition is defined as one without limitation in functioning and without disability. 

Their contribution to the tourism industry is, or can be, great. Today, seniors are more active. They 

enjoy longer vacations and can, not necessarily, spend more than other types of tourists. What is 

particularly important is that senior tourists have more time for travels, and can also seek to get 

products and services that are suited to their needs, preferences and interests.  

Part 4 of the document will help you understand what senior tourists are, how are they defined and 

what are their main interests for traveling, what kind of support do they need when on holiday and on 

a tourist trip, how do they organize their holidays and what are the main obstacles in doing so etc. All 

this information will be based on the survey results, from surveys conducted in Zajecar and Vidin 

district. Survey analysis and explanations are in the part 3 of the document.  

4.1 About senior tourists 

There are many different definitions of senior tourists, often called grey or silver tourists. 

The definition of seniors should also be different, such as: 

Seniors aged 60 and over, who have the necessary financial resources and traveling time or who are 

approaching retirement age but have not yet retired; 

Sociologically speaking, it can be considered as golden-aged or empty nest tourist (lacking family 

responsibilities or care for offspring); 

                                                           
4 https://ec.europa.eu/eurostat/statistics-explained/index.php/Population_structure_and_ageing  

https://ec.europa.eu/eurostat/statistics-explained/index.php/Population_structure_and_ageing
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Usually, they are passive tourists (most of them travel to destinations where their families live or take 

holiday, prefer to drive to the location, look for good accommodation, prefer an intimate family 

atmosphere).5 

According to Snidek (2006), the senior's category starts at the age of 60 and may be divided into several 

subcategories: 

Table 1: Categories of senior tourists 

Senior Population 

55-64 

Pre-retirement and early 

retirement age 

65-74 

Retirement age 

75-84 

Retired or senior 

retired 

85 and over  

Senior 

 

Some of the common characteristics of senior tourists are: 

 More free time 

 They can be in poor health or physical fitness 

 They have no children obligations 

 They can be responsible for their grandchildren 

 Specific types of interests, such as culture, traditions, history etc.  

 The buying potential of senior tourists is raising. Going on holiday can have health benefits for 

senior tourists. Recreational activities such as trips, walking, swimming, have to be in the 

tourism offer for senior citizens.  

 Senior tourist can avoid peak tourist season. They want to escape the periods when is too hot 

or too crowded and prefer the off season periods to enjoy their holiday.  

 Senior tourists usually prefer to travel in groups, or at least in couples, as they feel safer and 

more comfortable. They also get to socialize, share the same values, to talk about common 

things. This behavior has to stay at the basis of designing tourism packages for seniors. 

 The age and health condition can represent obstacles for using certain modes of 

transportation.  

 When choosing destination for holiday, senior tourists usually don’t feel safe going in 

undeveloped destinations, where they may not be easy to find medical assistance or other 

services.  

Survey results 

In this document section, survey results will be presented, covering first part of the questionnaire: socio-

demographic issues (gender, age, marital status, income level).  

The results of the first question give information about the gender of the respondents and are directly 

related to the purposes of the survey. Tourist priorities for men and women can be different as well. 

                                                           
5 https://tourismplus55.eu/wp-content/uploads/2019/09/Needs-assesment-analysis-of-senior-tourist-
preferences-in-Vidin-1.pdf  

https://tourismplus55.eu/wp-content/uploads/2019/09/Needs-assesment-analysis-of-senior-tourist-preferences-in-Vidin-1.pdf
https://tourismplus55.eu/wp-content/uploads/2019/09/Needs-assesment-analysis-of-senior-tourist-preferences-in-Vidin-1.pdf
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Graph 1: Results of the respondents from Zajecar region 

 

In Zajecar region, women are slightly more dominant participants in the survey. There are 54% of the 

questionnaires filled in by women, a 46% by men.  

Graph 2: Results of the respondents from Vidin region 

 

Results in Vidin region are similar to those of Zajecar region, as 55% of the questionnaires are filled in 

by women, and 45% by men.  The results show that small majority of the respondents in both regions 

are women.  

The second question is related to the age category. The question is closed-ended and gives several 

alternative answers: A) 55-65, B) 65-75 years, C) 75+ years old. 

Graph 3: Results of the respondents from Zajecar region 
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In Zajecar region, respondents from the pre-retirement age group (55-65 years old) were 56%, 

followed by respondents from the retirement age group (65-75 years old) 29%, and the lowest number 

of respondents are people over 75 years with 15%.  

Graph 4: Results of the respondents from Vidin region 

 

In Vidin region, respondents from the pre-retirement age group (55-65 years old) were 66%, followed 

by respondents from the retirement age group (65-75 years old) 24%, and the lowest number of 

respondents are people over 75 years with 10%.  

The analysis shows that people in pre-retirement age (55-65 years old) are the most active and often 

participate in excursions and tours. The other age groups are less active, and less likely to take part in 

excursions and tours, especially people 75 years old and older. Age is a commonly used segmentation 

indicator, as age influences preferences, opportunities, lifestyles, and ultimately habits change. Senior 

tourists over 55 years of different ages vary in the way they perceive the environment, which also 

reflects their motivation when choosing a destination. 

The next question will determine the educational status of the participants. It will give us better insight 

about participants in the surveys conducted.  
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Graph 5: Results of the respondents from Zajecar region 

 

Most respondents from the Zajecar region have secondary education, 56% of them, university 

education have 22% of them, high school education 12% and elementary education 10% of them.  

Graph 6: Results of the respondents from Vidin region 

 

There is somewhat similar situation in Vidin region regarding education status of the participants in 

the survey. Most respondents (61%) have secondary education, 18% have university education, high 

school education have 5% of the respondents from the region, 16% have elementary education.  

The next question determines marital status of the respondents.  

Graph 7: Results of the respondents from Zajecar region 
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The most respondents from Zajecar region are married, 59% of them, 19% are divorced, 12% are 

widowed and 10% are single.  

Graph 8: Results of the respondents from Vidin region 

 

In Vidin region, respondents are mostly married (53%), but other categories are more equally spread 

compared to Zajecar region, as 18% of the respondents are divorced, 16% are widowed and 13% are 

single.  

The fifth question will determine the financial situation of the respondents. As the results will show in 

the surveys conducted in targeted regions, financial situation is the number one factor in deciding 

whether to go on a tourist trip or not.  

Graph 9: Results of the respondents from Zajecar region 

Single
10%

Married
59%

Divorced
19%

Widowed
12%

4. Question: Define your marital status?

Single

Married

Divorced

Widowed

Single
13%

Married
53%

Divorced
18%

Widowed
16%

4. Question: Define your marital status?

Single

Married

Divorced

Widowed



 
12 

 

 

It is easily noticeable that most of the respondents are poorer, as 44% of them said that they have 

below average income, 32% have average annual income. Above average income have only 14% of the 

respondents, while 10% chose not to answer this question.  

Graph 10: Results of the respondents from Vidin region 

 

As in Zajecar region, in Vidin region most of the respondents have below average income (39%), 

average income have 29% of them. The situation in Vidin region is slightly better than in Zajecar region, 

as there are 21% of respondents with above average income, and 11% of respondents found this 

question too personal to respond.  

The next question will determine in what type of area respondents live in.  

Graph 11: Results of the respondents from Zajecar region 
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Most respondents are from urban area, 61% of them, in Zajecar region, and 39% are from rural area.  

Graph 12: Results of the respondents from Vidin region 

 

In Vidin region, most respondents are from urban are, 63% of them, and 37% of them are from rural 

area.  

This question was the last question regarding socio-demographic issues (gender, age, marital status, 

income level). The purpose of these questions are to get to know respondents basic characteristics, 

while preserving their anonymous status.  

4.2 Main interests of senior travelers 

Senior or silver tourists are like any other tourists. They have their needs, their characteristics and their 

interests. They also benefit from having more time for travels, can pick their best time for vacation. On 

the downside, they are more prone to suffering from health issues compared to other types of tourists. 

That of course is not common for every senior tourist. Not all seniors are alike. Senior tourists are those 

aged 55+ or more, but there can be great deal of difference between, let’s say, 55 year old and a 

centenarian. There are huge differences, but the most important ones can be related to the state of 

health and ability, as well desire, to travel.  

Senior tourists can, as we said before, be more flexible and travel without having to wait for off school 

periods, holidays from work (this is not valid for pre-retirement age group) etc. What is important for 

senior tourist is to choose right destination that will meet their needs, interests and expectations. 
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According to a study of the European Interreg project TOURAGE, there are some regional differences 

in preferred seasons, i.e. in some countries winter is a usual holiday period also for seniors. It can 

indicate on the potential of developing off season tourism. It can especially target senior tourists, as 

they are usually able to travel through the year. Also, they can enjoy more relaxed holiday and avoid 

usual holiday crowd. Those periods can be between May and June, but also September and October. 

Senior tourists can benefit from reduced rated by leaving in low-season or in off-season.  

Guanyin, for example, (1980) sets five main types of factors influencing the choice of senior tourists 

and according to him, these are: 

 rest and recreation,  

 family and friends meetings,  

 physical exercise,  

 new experience,  

 achievement 

Today, senior tourists are much more demanding. They are in better health conditions and fitness 

level. Also, they are more open to getting new experiences and adventures. 

Survey results 

In this section of the document, we will analyze survey results regarding senior tourist’s main interests 

when choosing tourist trip, offer, destination and while on a tourist trip. 

The following question should clearly indicate the main motives of senior tourists for going on a tourist 

trip. 

Graph 13: Results of the respondents from Zajecar region 

 

In Zajecar region, 29% of the respondents answered spending time with family is their motive for going 

on a vacation, 24% answered it is spending time with friends, 20% said it is exploring new countries 

and customs, 15% answered improving quality of life, 7% said it’s relaxation and peace, 5% said it’s 

meeting new people and no one mentioned any other motives for a tourist trip.  
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7. Question: What are your motives for going on a vacation?
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Graph 14: Results of the respondents from Vidin region 

 

In Vidin region, 32% of the respondents answered spending time with family is their motive for going 

on a vacation, 29% answered it is spending time with friends, 16% said it is exploring new countries 

and customs, 13% answered improving quality of life, 5% said it’s relaxation and peace, 5% said it’s 

meeting new people and no one mentioned any other motives for a tourist trip.  

The results of the surveys conducted in both regions are somewhat similar. The results show that 

spending time with friends and family are the main motives for vacation for senior tourists in selected 

regions.  

The next question will be used to get to know senior tourist’s expectations from vacation.  

Graph 15: Results of the respondents from Zajecar region 

 

In Zajecar region, 34% of the respondents expects to visit new country and diverse their touristic 

experience, 24% of the respondents expect spa holiday, 22% are expecting sightseeing, 12% 

educational holiday and 7% of the respondents expect something different than the mentioned 

activities.  

Graph 16: Results of the respondents from Vidin region 
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In Vidin region, 34% of the respondents expects to visit new country and diverse their touristic 

experience, 29% of the respondents expect spa holiday, 21% are expecting sightseeing, 13% 

educational holiday and 3% of the respondents expect something different that the mentioned 

activities.  

Graph 17: Results of the respondents from Zajecar region 

 

In Zajecar region, 49% of the respondents travel in Serbia or Bulgaria, 32% of them travel mostly 

outside of Serbia and Bulgaria, 12% in Zajecar region and 7% in Vidin region.  

Graph 18: Results of the respondents from Vidin region 
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In Vidin region, 48% of the respondents travel in Serbia or Bulgaria, 34% of them travel mostly outside 

Serbia and Bulgaria, 13% in Vidin region and 5% in Zajecar region.  

Graph 19: Results of the respondents from Zajecar region 

 

In Zajecar region, 37% of the respondents prefer to travel during spring, 29% during winter, 22% during 

summer and only 12% during autumn.  

Graph 20: Results of the respondents from Vidin region 
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In Vidin region, 45% of the respondents prefer to travel during summer, 24% during spring, 20% during 

winter and just 11% during autumn. In both regions, autumn is the least wanted travel period, while 

spring and summer are the most preferred.  

Graph 21: Results of the respondents from Zajecar region 

 

In Zajecar region, 37% of the respondents travel with a partner, 34% travel with friends, 19% with 

family and only 10% like to travel alone.  

Graph 22: Results of the respondents from Vidin region 
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In Vidin region, most of the respondents, 45% of them, travel with a partner, 26% with friends, 21% 

with family and just 8% travel alone.  

Graph 23: Results of the respondents from Zajecar region 

 

In Zajecar region, 37% of respondents prefer wellness & spa type of tourism, 29% prefer cultural & 

historic tourism, 12% prefer ecotourism, 10% prefer gastronomy tourism, 10% prefer other types of 

tourism and only 2% prefer religious tourism.  
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Graph 24: Results of the respondents from Vidin region 

 

In Vidin region, 42% of respondents prefer wellness & spa type of tourism, 34% prefer cultural & 

historic tourism, 13% prefer ecotourism, 8% prefer gastronomy tourism, 3% prefer other types of 

tourism and 0% prefer religious tourism.  

Graph 25: Results of the respondents from Zajecar region 

 

In Zajecar region, when choosing a tourist destination the most important factor for 59% of the 

respondents are good prices, for 20% of the respondents the most important factor is quality of the 

accommodation & services, for 15% it good shopping possibilities, for 2% it is nature, and as well for 

2% it’s cultural heritage, and no respondents selected gastronomy as their prime motivation for a 

tourist trip. Only 2% selected other factors as their main when choosing a tourist destination. 
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Graph 26: Results of the respondents from Vidin region 

 

In Vidin region, when choosing a tourist destination the most important factor for 53% of the 

respondents are good prices, for 16% of the respondents the most important factor is quality of the 

accommodation & services, for 11% it good shopping possibilities, for 11% it’s cultural heritage and for 

8% it is nature. No respondents selected gastronomy as their prime motivation for a tourist trip. Only 

3% selected other factors as their main when choosing a tourist destination. 

4.3 Types of the tourism facilities seniors are favoring 

Like any other tourists, senior tourist can choose from usually offered accommodation facilities. 

Accommodation can be very important factor in holiday plans, as its quality, price and accessibility to 

senior tourists can play a major role in final choice. It can also very much influence tourists satisfaction 

with a chosen destination for their holiday. In the surveys conducted, senior tourists responded which 

type of tourism facilities they mostly choose when on vacation.  

Survey results 

In this section of the document, we will analyze survey results regarding senior tourist’s preferences 

when choosing tourism facilities on a tourist trip. 

Graph 27: Results of the respondents from Zajecar region 
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In Zajecar region, 49% of the respondents prefer to stay in hotels, 27% in rented rooms, 10% in studio, 

7% in motels, 5% in guest houses and 2% go with more adventurous option in camping.  

Graph 28: Results of the respondents from Vidin region 

 

In Vidin region, 37% of the respondents prefer to stay in hotels, 29% in rented rooms, 13% in studio, 

8% in motels and 8% go with more adventurous option in camping, and 5% prefer guest houses.  

4.4 Types of support needed during the travels 

Senior tourist can have particular needs during holiday travels. They can feel insecure, physically weak 

and therefore need special support. That way, they can feel protected and enjoy their holiday better. 

Local guides speaking their native language can be the type of support senior tourists need. They can 

help overcome language barriers, help with a luggage if necessary. These small obstacles can be dealt 

with easily, and it is very important for older people to have someone they can turn to if any problems 

occur.   

In the survey conducted, different types of support were analyzed, such as need for frequent breaks 

on a tourist trip, need for a possible medical assistance on a tourist trip, accessibility of accommodation 

to senior tourists, and need for door-to-door transportation. 
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Survey results 

In this section of the document, we will analyze survey results regarding senior tourist’s needs for 

various types of support while on a tourist trip.  

Graph 29: Results of the respondents from Zajecar region 

 

In Zajecar region, most of the respondents said that frequent breaks are very welcomed during tourist 

trip, 66% of them, while 34% of them think they are not much needed and would like to have shorter 

time travel and reach final destination sooner.  

Graph 30: Results of the respondents from Vidin region 

 

In Vidin region, 76% of the respondents need frequent breaks during tourist trip, while 24% don’t. 

Compared to Zajecar region, the need for frequent breaks is higher in Vidin region among respondents. 

The results in general show that senior tourists welcome frequent breaks on their touristic travels.  

Graph 31: Results of the respondents from Zajecar region 
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In Zajecar region, respondents gave answers highlighting importance of having possible medical 

assistance on a tourist trip. For 44% of the respondents medical assistance is very important, and for 

44% of the respondents as well medical assistance is of average importance on a tourist trip. Only 12% 

consider medical assistance on a tourist trip as not important.  

Graph 32: Results of the respondents from Vidin region 

 

Similar answers were given in Vidin region, where 45% of the respondents think possibility of medical 

assistance on a tourist trip is very important, 47% think it’s of average importance and just 8% think it 

is not important. 

The general conclusion is that senior tourists consider the possibility of medical assistance when 

planning for vacation, and certainly feel more free, determined and secure if there is possible medical 

assistance provided in case of need be. Very low percent of them do not care about medical assistant 

possibility. The results are quite logical, given that senior tourists are more likely to suffer from health 

issues than other types of tourists.  
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Graph 33: Results of the respondents from Zajecar region 

 

In Zajecar region, 59% of the respondents need to have tourist guide speaking their native language, 

and 41% of them don’t.  

Graph 34: Results of the respondents from Vidin region 

 

In Vidin region, the results are different to those in Zajecar region, as most respondents don’t need 

tour guide speaking their native language, but still large percent of the respondents, 45% of them, 

need tour guide speaking their native language.  

The results are somewhat different in targeted regions, but still large percent show the need for native 

speaking tour guides.  
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Graph 35: Results of the respondents from Zajecar region 

 

Majority of the respondents from Zajecar region, 56%, answered that accessibility of accommodation 

facilities to older tourists is not important, while 44% said it’s important.  

Graph 36: Results of the respondents from Vidin region 

 

Contrary to the results of the survey in the Zajecar region, in Vidin region vast majority of the 

respondents, 68% of them, consider accessibility of accommodation facilities to older tourists as 

important, and only 32% of them as not important.  

Again, there are dissimilarities with the results of the surveys conducted in targeted regions. The need 

for the accessible accommodation is greatly shown in Vidin region, contrary to the Zajecar region. The 

reasons for the difference in opinion can vary, from lack of knowledge about accessible 

accommodations, to the lack of offer of those in targeted areas, to the feeling of absolute healthy 

condition etc.  
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Graph 37: Results of the respondents from Zajecar region 

 

Majority of the respondents in Zajecar region, 58% of them, don’t need door-to-door transportation 

included in the offer of tourist agencies, while 42% of the respondents need or welcome such service.  

Graph 38: Results of the respondents from Vidin region 

 

In Vidin region, the results are almost opposite to those in Zajecar region, as 54% of the respondents 

need to have door-to-door transportation included in the offer of tourist agencies, while 46% of the 

respondents don’t need such service.  

4.5 Organization of tourist trip and main constrains regarding organization of tourist trip for seniors 

Planning and organizing a tourist trip is not easy. There are many factors that must be taken into 

consideration. Some of them can become important obstacles, such as holiday price. It is especially 

true to participants of the surveys conducted in Zajecar and Vidin districts, results have shown.  

In the surveys conducted, it was analyzed how senior tourists prepare and organize tourist trips, and 

what are their main obstacles.  

The main obstacles for senior tourists traveling identified are: financial situation of senior tourists, 

health issues, lack of time, lack of company, bad accessibility of a tourist destination, safety issues etc.  
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The most significant barrier is certainly limited financial resources of the people in the third age. Too 

many obstacles can demotivate seniors from traveling and can have cumulative effect when going on 

a vacation is just not worth the effort to travel.  

The Chen and Shoemaker survey (2014) identifies three major factors as travel restrictions for senior 

travelers:  

 fear of headaches,  

 physical constraints and  

 time and financial problems. 

Survey results 

In this section of the document, we will analyze survey results regarding senior tourist’s organization 

of tourist trip and main constrains regarding organization of tourist trip. 

Graph 39: Results of the respondents from Zajecar region 

 

In Zajecar region, 93% of the respondents have been on a tourist trip in the last 5 years, and only 7% 

of them haven’t.  

Graph 40: Results of the respondents from Vidin region 
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In Vidin region, 87% of the respondents have been on a tourist trip in the last 5 years, and 13% of them 

haven’t.  

Graph 41: Results of the respondents from Zajecar region 

 

In Zajecar region, 56% of the respondents answered that they are not that much acquainted with the 

tourism potential of Zajecar and Vidin districts, 17% answered they are not at all, 15% answered they 

are to some extent and only 12% said they are aware of tourism potential of the mentioned districts.  

Graph 42: Results of the respondents from Vidin region 

 

In Vidin region, 45% of the respondents answered that they are not that much acquainted with the 

tourism potential of Zajecar and Vidin districts, 29% answered they are to some extent 16% answered 

they are not at all, and only 10% said they are aware of tourism potential of the mentioned districts. 

The results are similar in both regions, as majority of the respondents are not aware of the tourism 

potential of Zajecar and Vidin districts.  

Graph 43: Results of the respondents from Zajecar region 
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In Zajecar region, 49% of the respondents answered they did not travel to Zajecar and Vidin region 

touristically, 32% said they are satisfied with the quality of tourist services in mentioned regions, and 

only 19% said they are not satisfied.  

Graph 44: Results of the respondents from Vidin region 

 

In Vidin region, 47% of the respondents answered they did not travel to Zajecar and Vidin region 

touristically, 34% said they are satisfied with the quality of tourist services in mentioned regions, and 

only 19% said they are not satisfied. 

The results show that both regions are not particularly attractive tourist destinations, or are not seen 

as tourist destinations. The general conclusion is that, of those who touristically traveled to the 

targeted regions, most of them are satisfied with the quality of the tourist services, but still the 

important percentage of them is not, so there is certainly room to improve.  

Graph 45: Results of the respondents from Zajecar region 
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In Zajecar region, 39% of the respondents get information about a tourist destination from friends and 

family recommendations, 32% from travel agencies and info centers, 12% on internet and social media, 

10% based on own personal experience, 7% from guides and brochures and 0% from other sources.  

Graph 46: Results of the respondents from Vidin region 

 

In Vidin region, 45% of the respondents get information about a tourist destination from travel 

agencies and info centers, 32% from friends and family recommendations, 11% on internet and social 

media, 8% based on own personal experience, 5% from guides and brochures and 0% from other 

sources.  

Travel agencies and info centers, as well as family and friends recommendations are the most popular 

sources of information to senior tourists. Senior tourists over 65 years are usually not very well familiar 

with information technology. Many of them do not have their own computers and cannot work with 

the Internet, so the low percentages in getting information from internet and social media are not 

really unexpected.  

Graph 47: Results of the respondents from Zajecar region 
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In Zajecar region, 59% of the respondents use private organized transport for a tourist trip, 29% travel 

by personal transport and 12% are using public transport.  

Graph 48: Results of the respondents from Vidin region 

 

In Vidin region, 45% of the respondents use private organized transport for a tourist trip, 39% travel 

by personal transport and 16% are using public transport.  

The results show that it is probably easier and safer for senior tourists to travel using private organized 

transport. Still, many of them are feeling at ease to use their own personal transport. Public transport 

is the least popular among the senior tourists participating in the conducted surveys.  

Graph 49: Results of the respondents from Zajecar region 
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In Zajecar region, 37% of the respondents book transport & accommodation when organizing tourist 

trip, 22% book transport only, 17% accommodation only, 17% book all-inclusive service (transport, 

accommodation, food and drinks) and 7% don’t do any bookings.  

Graph 50: Results of the respondents from Vidin region 

 

In Vidin region, 39% of the respondents book transport & accommodation when organizing tourist 

trip, 24% book transport only, 21% book all-inclusive service (transport, accommodation, food and 

drinks), 13% book accommodation only and just 3% don’t do any bookings.  

Transport and accommodation are the basic things needed for a tourist trip. As senior tourists like to 

feel safe and secure, it’s only logical that majority of them book transport and accommodation 

services, to make sure they are taken care off.  

Graph 51: Results of the respondents from Zajecar region 
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In Zajecar region, 59% of the respondents book tourist trip directly with the travel agencies, 22% book 

tourist trip on internet and 19% of the respondents don’t book tourist trip.  

Graph 52: Results of the respondents from Vidin region 

 

In Vidin region, 68% of the respondents book tourist trip directly with the travel agencies, 21% book 

tourist trip on internet and 11% of the respondents don’t book tourist trip.  

 

Graph 53: Results of the respondents from Zajecar region 
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In Zajecar region, 39% of the respondents answered that they usually spend 1-7 days on vacation, 24% 

answered 1-5 days, 1-3 days 20%, 8-10 days just 12% of the respondents, 10-14 days 5% and 

interestingly 0% stays on holiday more than 14 days.  

Graph 54: Results of the respondents from Vidin region 

 

In Vidin region, 32% of the respondents stay 1-7 days on vacation, 26% of the respondents stay 1-5 

days, 18% answered 1-3 days, 16% answered 8-10 days, also 8% of the respondents answered 10-14 

days and, as in Zajecar region, 0% stay more than 14 days on holiday.  

Graph 55: Results of the respondents from Zajecar region 
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In Zajecar region, 54% of the respondents said that the main reason for not going on a tourist trip is 

financial situation, an expected result perhaps. Health issues are another big reason for not going on a 

tourist trip, as 20% of the respondents said, 7% of them answered lack of time, and also 7% of them 

said it is because of the bad accessibility of a tourist destination, 5% answered safety issues, and also 

5% answered language barrier and just 2% said it’s because of lack of company. No one selected 

uninteresting tourist offers as a reason for not going on a tourist trip, or mentioned any other possible 

reason. 

Graph 56: Results of the respondents from Vidin region 

 

In Vidin region, 53% of the respondents said that the main reason for not going on a tourist trip is their 

financial situation, again an expected result. Health issues are another big reason for not going on a 

tourist trip, as 18% of the respondents said, 8% of them answered lack of time, 5% selected 

uninteresting tourist offers as a reason for not going on a tourist trip and also 5% of them said it is 

because of the bad accessibility of a tourist destination, 5% answered safety issues, and 3% answered 
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language barrier and also 3% said it’s because of lack of company. No one mentioned any other 

possible reason for not going on a tourist trip, as in Zajecar region.  

It is easy to conclude that the main obstacles for going on a tourist trip are financial situation and 

health issues of the senior tourists (that participated in conducting surveys in Zajecar and Vidin region). 

Past incidents during trips may also reduce the travel motivation for seniors. Experiencing several 

incidents while on the same trip can be considered as a traumatic experience for a senior and this may 

lead to a denial and even fear of traveling in the future. 

Switching many transport connections while traveling by train or bus is considered to be a complication 

- transporting luggage, getting on and off buses with crutches or walking sticks, finding the right 

platform at the train station on time generates stressful situations for the seniors and can make them 

unwilling to travel. 

The fact that a larger amount of useful tourist information is available on the internet, including the 

option to choose and book online, is also a restriction on travel choices, mainly for the tourists over 65 

years, who are not very well familiar with information technology, do not have their own computers 

and cannot work with the Internet. This is why we can recommend traveling agencies and 

accommodation places to allocate funds for advertising such as brochures, flyers, etc. 

4.6 Spending behaviors 

As the results of the surveys conducted in Zajecar and Vidin districts already confirmed, financial 

conditions are very important for senior tourist of the mentioned districts. It is the main factor when 

deciding whether to go on a tourist trip or not. But, financial situation of the senior tourists pretty 

much influences their spending behavior on a tourist trip as well. According to the results of the 

conducted surveys, the most money goes on the basic things, such as transportation and 

accommodation services. Food and drinks come into second place, but are also basic needs to every 

type of tourists, not just senior tourists. While there is certainly more interest to cultural tourism than 

let’s say adventurous tourism from senior tourists etc., it is all third or fourth factor on the senior 

tourists list, as the most of their money goes, according to the conducted surveys, on transportation 

and accommodation services.  

Survey results 

In this section of the document, we will analyze survey results regarding senior tourists spending 

behaviors while choosing tourist trip and when on a tourist trip. 
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Graph 57: Results of the respondents from Zajecar region 

 

In Zajecar region, 85% of the respondents answered that price of a tourist trip has high influence on 

the choice of tourist destination, 12% answered that price of a tourist trip has low influence on the 

choice of tourist destination, and just 3% answered that price of a tourist trip has no influence on the 

choice of tourist destination. 

Graph 58: Results of the respondents from Vidin region 

 

In Vidin region, results are similar to those of Zajecar region, as 79% of the respondents answered that 

price of a tourist trip has high influence on the choice of tourist destination, 13% answered that price 

of a tourist trip has low influence on the choice of tourist destination, and just 8% answered that price 

of a tourist trip has no influence on the choice of tourist destination. 

Graph 59: Results of the respondents from Zajecar region 
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In Zajecar region, as what could be expected, 68% of the respondents spend most money on transport 

& accommodation on a tourist trip, 22% of the respondents spend most money on food & drinks, 7% 

on fun & sightseeing, 0% on cultural events & manifestations and 0% on other factors. 

Graph 60: Results of the respondents from Vidin region 

 

Similarly to Zajecar region, in Vidin 76% of the respondents spend most money on transport & 

accommodation on a tourist trip, 16% of the respondents spend most money on food & drinks, 5% on 

fun & sightseeing, 3% on cultural events & manifestations and 0% on other factors.  

As said before, transport and accommodation services are senior tourist’s biggest expenses. Many of 

them carry food from home on a tourist trip, trying to ease the financial burden. Yet, food and drinks 

expenses come second, as inevitable ones.  

4.7 Food preferences 

Everyone has to eat. Because of that, food consumption was for a long time treated as an additional 

resource in tourism industry. Today, food is recognized as a great potential for destinations and 

countries to differentiate themselves from others. So, the food becomes very important tourist offer 

that can represent the characteristics of the place, destination, region or country. Gastronomy tourism 

is growing as well, and food expenses are usually great among tourists.  
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Among senior tourists, food can be very important factor when deciding about going on a tourist trip. 

As is known, senior tourist are more likely to suffer from health issues, and some of them can require 

special type of nutrition. That is the reason why, in the conducted surveys, we tried to find out how 

important is the offer of healthy, dietary food for the senior tourists.  

Survey results 

In this section of the document, we will analyze survey results regarding senior tourist’s needs for 

different types of food while on a tourist trip.  

Graph 61: Results of the respondents from Zajecar region 

 

In Zajecar region, 59% of the respondents don’t need the offer of dietary, healthy food in catering 

facilities, while 41% of them do need such offer.  

Graph 62: Results of the respondents from Vidin region 

 

Contrary to Zajecar region results, in Vidin region 53% of the respondents need the offer of dietary, 

healthy food in catering facilities, while 47% of them do need such offer. 

The results are different for selected regions, but still large part of the respondents need the offer of 

the dietary, healthy food.  
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4.8 Security needs 

The need to feel safe and secure is normal, universal thing. It is not just common to senior tourists, but 

to all tourist and people in general. But, as the years go by, the ability of people to tolerate risks 

decreases. It is certainly one of the reasons senior tourists need more, than other types of tourist, to 

feel safe and secure on their travels. Safety of the transportation means, political stability in 

destination of vacation can be important factors when deciding on taking a tourist trip.    

Survey results 

In this section of the document, we will analyze survey results regarding senior tourist’s security needs 

while on a tourist trip. 

Graph 63: Results of the respondents from Zajecar region 

 

In Zajecar region, 37% of the respondents consider vehicle safety and driver expertise important and 

need to have informations about them before going on a tourist trip, while 63% of them believe 

everything is safe and don’t inform themselves about vehicle safety or driver expertise.  

Graph 64: Results of the respondents from Vidin region 
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In Vidin region, 58% of the respondents consider vehicle safety and driver expertise important and 

need to have informations about them before going on a tourist trip, while 42% of them believe 

everything is safe and don’t inform themselves about vehicle safety or driver expertise. 

Graph 65: Results of the respondents from Zajecar region 

 

In Zajecar region, 59% of the respondents answered they would visit tourist destination with an 

unstable political situation, but 41% of them answered they wouldn’t. 

Graph 66: Results of the respondents from Vidin region 

 

In Vidin region, the situation is quite opposite to that of Zajecar region. 66% of the respondents 

answered they would not visit destination with an unstable political situation, but still a large percent, 

34% of the respondents, said they would visit a tourist destination regardless of an unstable political 

situation.  

The results in the regions are opposite, but still both show great number of the respondents willing to 

visit tourist destination with an unstable political situation.  

Yes 59%

No 41%

33. Question: Would you visit a tourist destination with an 
unstable political situation?

Yes

No

Yes 34%

No 66%

33. Question: Would you visit a tourist destination with an 
unstable political situation?

Yes

No



 
43 

 

4.9 Health issues 

One of the most important conditions for senior tourist travels is their state of health. Like for people 

of all ages, health is number one priority for senior tourists. Today, senior tourists benefit from much 

improved medical care, as well as from better living conditions than people in a past had. Life 

expectancy is increasing. What is more important, healthy life expectancy is increasing, and it is 

particularly important for senior tourists in making a decision whether to take a holiday trip. Healthy 

life is the number of years that a person is expected to continue to live in a healthy condition. A healthy 

condition is defined as one without limitation in functioning and without disability. 

Survey results also highlight the importance of health for senior tourists. The main obstacles 

encountered when deciding whether to make travel trips are financial reasons and health problems, 

as the survey results showed for Zajecar region and for Vidin region. In order to feel safer and more 

ready to go on a tourist trip, they need to be sure of possible medical assistance while on a tourist trip, 

as majority of the participants in Vidin and Zajecar region said. Very few of them answered that 

possibility of medical assistance while on a tourist trip is not important for them.  

Many people, and senior tourists especially, need to take care of themselves and eat healthy. That may 

not be very easy away from home, on a tourist trip. There need to be the right conditions for it. Because 

of that, majority of the participants from Vidin region said that they need the offer of dietary, healthy 

food in catering facilities. There are less participants in Zajecar region needing the same offer, but still 

a large percent of them do need to have healthy food offered in catering facilities.  

4.10 Desired recreation activities 

The numbers of older people travelling are growing rapidly as people are living longer, and are feeling 

substantially healthier than previous generations. Population ageing is also growing, because of the:  

 lower birth rate 

 increased life expectancy 

 increased healthy life expectancy,  

 shorter and later periods of illness 

Senior tourists are becoming an important factor for the market and the diversity of goods and 

services. Despite this, tourist agencies are yet to fully understand the preferences and needs of senior 

tourists. The existing tourist products do not reflect the changing needs of senior tourists who look for 

tourist products which are attractive to them at a deeper level. There is also lack of strategies to attract 

senior tourists. Therefore, it is necessary to be understood and determined the preferences of senior 

people so that the providers of tourism products offer products replying to their needs. 

Older people in retirement and early retirement ages between 55 and 65 have their specific needs. 

Over the years they have become more and more demanding. They are more informed and better 

prepared to travel. They tend to choose excursions with more visits to cultural and historical 

landmarks, have more financial resources. They also require the quality of the services offered to be 

maintained, such as accommodation, dining, staff courtesy, and expert guides. Senior people over 70 

years old prefer organized trips where everything is pre-arranged and set.  
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As the survey results showed, senior tourist prefer to travel with friends and family, very rarely alone. 

They want to explore new countries and meet new people, get to know other customs and traditions. 

Senior tourist are very interested in cultural and historic tourism, as well as sightseeing. Also, relaxing 

holiday with spa treatments is very desirable, as modern senior tourists are more health oriented and 

also like to take exercises to maintain their physical condition and fitness levels.  

To develop a suitable offer for tourists over 55 years, it is important to assess the current tourism 

services and their compliance with the needs of the target group.  

Existing services need to be enriched and adapted to new modern preferences and searches (for 

example, restaurants offer dietary menus; where there are no pools with mineral water or spa 

procedures to be set outdoor activities with healing gymnastics, sports walking, etc.), which would 

result in the satisfaction of tourists over 55 years old. 
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5. EU best practices on senior tourism  

The current population ageing is a demographic phenomenon without precedent in the history of 

humankind. The aged population is currently at its highest level in human history and will continue to 

grow at an accelerated pace in the coming decades. This phenomenon, due to declining fertility rates 

and increasing life expectancy is particularly widespread in the developed countries and in China. It 

has far reaching consequences which are reshaping the tourism industry as we know it. 

 12 % of the world population will be over 65 by 2030. 

 1 billion people in the world will be over 65 by 2030. 

 The life expectancy to be reached by 2030 is 72 years old.6 

Over time, there has been an ever increasing number of destinations that have recognized the 

importance of senior tourism and consequently have promoted senior tourism development, turning 

this tourism segment into a key driver of socio-economic progress through the generation of export 

revenues, the creation of jobs, firms and infrastructure development and through its integration into 

the global development strategies of many tourism destinations all over the world. 

Some of the best examples of senior tourism products will be provided, appropriate to do concept of 

the document and to the analyzed regions in this document.  

5.1 Definition of method for selection of practices 

In this document section, detailed analysis of senior tourism products will be provided. Examples of 

good practices in senior tourism will be described and analyzed. A total of 15 senior tourism products 

will be selected and explained.  

Examples of good practices in senior tourism will be selected only from EU countries, with regions and 

municipalities similar to the Vidin region and Zajecar region.  

The objective is to show achievements in similar regions and to analyze results and possibilities of 

implementing some of the ideas in Vidin and Zajecar region, thus creating or improving senior tourism 

offer.  

5.2 Detailed analysis of at least 15 senior tourism products among EU 

Good practices identify methods which take senior tourists into account regarding tourism 

development. To that purpose, 15 good practices have been selected among EU countries. They can 

show how to tackle ageing in the tourism sector and how to promote active ageing.  

1. Active Olsztyn (Poland) is a municipal program implemented by the city of Olsztyn designed to 

promote an active and healthy lifestyle among the citizens of Olsztyn from all age groups. The program 

premiered in 2010 with 10 different disciplines and various educational and recreational activities. 

Some of the activities such as guided tours, Nordic walking or mushroom picking are very popular 

                                                           
6 https://www.wstc.website/senior-tourism/  

https://www.wstc.website/senior-tourism/
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among seniors. The goals of the program are increasing interests in tourism and sightseeing, active and 

healthy lifestyle, promoting nature and recreational tracks in Olsztyn and its vicinity.7  

2. Sports and wellbeing holidays for seniors (North Karelia, Finland) 

The practice combines travelling abroad and healthy exercises. It offers new experiences and are a way 

to maintain friendships and make new friends. The holiday program lasts 7 days and include Nordic 

walking, water gymnastics, Pilates, sports games and gymnastic exercises etc. The holiday trips are 

suitable for everyone, which means that participants’ fitness levels and age are taken into account in 

the offered program. One of the goals are to promote the wellbeing of seniors through sports and 

exercise, to improve social interaction, to offer new experiences for seniors, to create new service 

models for seniors. As a result, the number of senior participants has increased notably since the 

beginning of the practice and it is always fully booked.8 

3. Balneo Tourism in Pomorie (Bourgas region, Bulgaria) 

The aim of the good practice is to give an opportunity for old people with special needs to use the so-

called ”clinical path” twice a year, i.e. 7 days’ special treatment in the hospital that is paid partially by 

the patient, and partially by the state. They receive Full Board and 3 medical treatments a day. The 

patients can use the following programs:  

 Programs covered by the National Health Insurance Fund - for people who have paid their 

compulsory health insurance for more than 36 months;  

 Programs covered by the National Social Security Institute;  

 Programs for veterans, disabled soldiers, victims;  

 Programs for disabled people. 

As a result, the main patients and visitors of the hospital are elderly people. All year round health 

services provided in the hospital help to provide employment in the municipality and to reduce the 

seasonal character of tourism in Pomorie Municipality.9 

4. Rehabilitation Centre “Līgatne”& Nordic walking in Gauja National Park (Vidzeme Planning Region, 

Latvia) 

The rehabilitation center was built for the needs of the political and state authority in the 1980s in one 

of most beautiful and greenest places in Latvia, in the area of Gauja National Park. Currently it is used 

for medical treatment and rehabilitation purposes both for local and foreign people. Special 

rehabilitation programs for seniors have been established. Nordic walking was included as part of the 

rehabilitation activities with professional physiological consultancy. For those who receive therapy and 

rehabilitation services in the “Līgatne” centre - Nordic walking training and stick rental is free of charge. 

The goal is to improve senior’s health and active life style with rehabilitation activities and Nordic 

walking and to use Nordic walking as a method for socialization between people of different ages and 

physical abilities.10 

                                                           
7 Brochure: Good Practices for Senior Tourism p. 6 
8 Brochure: Good Practices for Senior Tourism p. 8 
9 Brochure: Good Practices for Senior Tourism p. 25 
10 Brochure: Good Practices for Senior Tourism p. 26 
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5. “Without Barriers” Tourism Association (Pomorskie, Poland) 

The overall goal of the Association is to promote active living of seniors and disabled persons, especially 

through tourism. The current tourist offer often ignores the specificity of the needs and limitations of 

senior tourists, which mainly concerns the problem of mobility. As a result, a pilot concept for the 

promotion of physical, mental and social engagement of seniors through both active and leisure 

tourism was created. The concept focuses on the organization of bus tours and sightseeing walking 

tours. In both cases equal emphasis is put on the cognitive aspects as well as on activities enhancing 

the physical fitness of participants. The Association developed a special guidebook for tourists entitled 

“Gdynia for Everyone” which contains several interesting thematic routes supplied with additional 

practical information on accessibility. 

Objectives of the practice include creating a tourist offer for seniors, prevention of the social exclusion 

of seniors, motivating seniors to explore natural and anthropogenic values as well as the cultural 

heritage of northern Poland, encouraging seniors to become physically, mentally and socially active, 

promoting the concept of tourism without barriers through broadly defined senior engagement etc.11 

6. Accessible Nature Tourism (North Karelia, Finland) 

The aim of the project was to develop services and operational environments of companies that are 

specialized in nature tourism in North Karelia and to provide nature experiences for everyone, 

including senior citizens, people with disabilities and families. Senior citizens were one of the target 

groups of the project, as the number of elderly people is growing and they need specific services in 

tourism destinations as well. 

One of the objectives of the project is to develop nature tourism services for a wide range of customers, 

especially for senior tourists.12   

7. Tourism Packages 55+ (Bourgas Region, Bulgaria) 

Tour Operators in Bulgaria (Aero travel, Bohemia and Profitours) have contracts for the 

implementation of the social program of the Spanish government to support tourism. The program is 

for people above 55 years old (55+) from 20 European countries, incl. Bulgaria to spend one week in 

the Canary Islands and Valencia in the off-season, i.e. spring and autumn. Younger people may join the 

trip if they are accompanying a person above 55 years old. The tourism packages for 55+ include flight 

tickets, 7 days’ FB, one excursion with a guide.  

Objectives: Hotels in sea resorts are not used in the off-season, The Spanish government introduced 

the social program packages 55+ in order to support the local tourism sector in the country. Elderly 

people have enough spare time; they want to visit other countries but do not have enough financial 

resources. The weather in Spain in spring and autumn is very attractive for them.  

As a result, tourists are only people of the age of 55+. They may be accompanied by a younger person 

if he/she is a relative and stays in the same room with the elder tourist. Other countries (Greece, Italy, 

Malta, etc.) have introduced the same program.13  

                                                           
11 Brochure: Good Practices for Senior Tourism p. 28 
12 Brochure: Good Practices for Senior Tourism p. 32 
13 Brochure: Good Practices for Senior Tourism p. 35 
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8. Senior tourism packages and senior discounts offered in the town of Harkány (South Transdanubia, 

Hungary) 

Harkány is one of the most frequented tourism destinations of the South Transdanubian Region, 

thanks to its unique thermal and curing waters and therefore being very popular among the 65+ senior 

tourists. In Harkány several hotels, restaurants operate to accommodate and serve tourists coming 

from Hungary and abroad. The good practice addresses the problem that a significantly low number 

of senior tourists visit Harkány in the low season. By providing differentiated, targeted packages to 

seniors at a reduced price including relaxing and curing treatments, considering their special 

characteristics and accommodation needs, the number of senior tourist visits could be increased in the 

low season. It has also been coupled with urban development measures to build public fountains, 

benches and a meeting place for seniors in the town. One of the intentions is for seniors to shift their 

travelling from high to low season, but also to increase their stay and spending in the less frequented 

tourism period. The cooperation behind this work and the tourism packages offered to seniors are the 

core elements of this practice. The lesson learnt from this good practice shows that senior tourists are 

not an age group, but rather a special market niche. Bearing this in mind, TDMO created a new tourism 

product type with its own senior tourism packages.14 

9. Old Travellers Club (Podkarpackie Region, Poland) 

The main objective for the Old Travelers Club is an offer dedicated to elderly people who require a 

special approach and expect proposals regarding all the restrictions caused by their advanced age. The 

strong educational component allows them to keep mentally active. The Club helps to build new 

interpersonal ties in the elderly group of local society. The aim of the activities is the intellectual 

improvement of the participants, mainly retired people (over 65).  

The main goal is activation of senior citizens. The Old Travelers Club meets once a week. Lectures, 

presentations and workshops are organized. 14-15 times a year travels are organized for the 

participants, which include sightseeing and strong educational elements.15 

10. Mazsalaca Senior Initiative (Vidzeme Planning Region, Latvia) 

Mazsalaca is one of the small towns in which older generation comprises a great proportion of the 

local population. The senior organization “Atbalss” was established in 2010 and it is one of the best 

and most well recognized senior organizations in the region, being a very good example for others. The 

organization is aimed at promoting an active lifestyle by doing lots of physical activities, continuing to 

socialize with other seniors and exchanging experiences through travelling. Cooperation with the local 

municipality is very strong and it helps to organize common activities with other senior’s organizations 

at a local, regional and international level. 

Objectives: To promote socialization and communication between local seniors; To represent the 

needs of seniors in local municipalities getting support and engaging in new projects. 

Results: Improvement of senior participation in lots of local events; stressing healthy and active ageing; 

new skills and knowledge of seniors, e.g. computer skills, using internet browsers to search for 

                                                           
14 Brochure: Good Practices for Senior Tourism p. 37 
15 Brochure: Good Practices for Senior Tourism p. 43 
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information, handicrafts. Travelling and exchanging experience, developing a network of senior 

organizations locally and across the border.16  

11. Warmia-Mazury Senior Games (Warmia-Mazury, Poland) 

The main theme of the Warmia-Mazury Senior Games is to promote sports and an active and healthy 

lifestyle among people aged 45 and more with a particular focus on senior groups thereby actively 

engaging these groups in social activities by promoting social inclusion, openness, tolerance and 

respect for all nations, cultures, religions, ages and lifestyles. The Games will be accompanied by a 

series of cultural and educational activities emphasizing the importance and role of sporting activity. 

The project will also contribute to the promotion of the region of Warmia Mazury as a desirable tourist 

destination for senior tourists.  

Objectives: Promotion of sports among people aged 45+; Promotion of a healthy lifestyle.  

Results: The Games gathered 1025 participants aged between 40 and 82 from many countries 

including Estonia, the Netherlands, Russia, Germany, Lithuania, Belgium, Canada, Sweden, Great 

Britain, the USA, Ukraine, Denmark and Spain. 17 

12. Faith and Health (Szabolcs-Szatmár-Bereg County, Hungary) 

The project serves a complex of two towns’ religious and health tourism development in the region’s 

cultural values, architectural and historical heritage. Attendance of the buildings deteriorated to such 

an extent that the sites were beginning to lose their religious and tourism attractiveness. Organizing 

large-scale cultural and religious events was impossible, because of the lack of supporting facilities. 

Nyírbátor has had a thermal spa for decades but due to outdated services, utilization was well below 

its potential. Another problem was that tourists could only spend a night or two in the settlements. 

Senior tourists are a priority group, as they are interested in spas and in cultural monuments and 

heritage. 

Objectives: Restoration and tourism development of the environment of the Cathedral of Máriapócs; 

Restoration of the Calvinist Church in Nyírbátor; Restoration of the Roman Catholic Conventual Church 

in Nyírbátor; Developing the training pool and spa in Nyírbátor: providing high quality services, indoor, 

year-round spa design. In addition to the two new pools there is a sauna, infrasauna, steam bath and 

salt bath; a special medical department is integrated as well. 

Results: Renovated historical monuments; Increased number of visitors and senior tourists; Improved 

rheumatology and musculoskeletal rehabilitation.18 

13. State specific subsidy for retired persons in the Slovak Republic (Prešov region, Slovakia) 

This activity is directly aimed at seniors and the support of senior tourism in Slovakia. The activity has 

a multiplication effect: in accordance with the subsidy program the hotel company SOREA expanded 

its offer for seniors and target groups who are not eligible to ask for the subsidy (disabled persons, 

working persons above 55 years of age...) and offers various discounts via the program “Senior fit” and 

                                                           
16 Brochure: Good Practices for Senior Tourism p. 39 
17 Brochure: Good Practices for Senior Tourism p. 7 
18 Brochure: Good Practices for Senior Tourism p. 21 
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“Senior relax-fit”. The holiday stay offers other services such as wellness, relaxation procedures and 

further similar products aimed at senior tourism. 

Objectives: The main idea of the project is to make available and support reconditioning activities for 

retired persons who often cannot afford a vacation in holiday resorts, because of money restrictions 

and the high price of accommodation. As a result, number of travels of senior tourists are increased.19  

14. Tamási Ability Thermal Spa (South Transdanubia, Hungary) 

Hungary has a unique quality in Europe: thermal water; this is why there are a lot of thermal and 

medical baths in the country. Among the baths Tamási Thermal Spa is the only spa in Hungary, and 

even Central-Eastern Europe, which has the infrastructure for helping handicapped and visually or 

hearing impaired people to be able to experience the services of a bath by themselves. Disabled, blind 

or visually impaired people cannot go to conventional spas without help. Similarly, elderly people also 

have difficulties in moving due to their age and illnesses. The Spa was established in 1972, and recently 

reconstructed to offer ability services. There are different types of pools filled with thermal water such 

as relaxation pools, adventure pools, swimming pools or children’s pools. There are also different types 

of saunas. Medical services are also planned to be introduced in the future. 

Objectives: Developing health tourism services; to allow those who cannot take a thermal bath without 

help to do it. 

Results: The thermal water of Tamási can actually cure these diseases. Taking traditional spas is difficult 

for the elderly people. This service is useful because it helps to overcome the obstacles.20 

15. Entre Ed & Vous, Nord-Pas-de-Calais, (France) 

Entre Ed & Vous" is a transport service for the elderly that offers various assistance and tourism 

services: transport, shopping assistance, organized visits. 

Elderly people are becoming increasingly isolated. They don't always have the physical ability to travel 

on their own and their family carers are not always available to support them on their travels. In 

addition, the places are not always easily accessible. 

Entre ED & vous is a trip planner which was created to make older people want to go out again, alone 

or in a group. In order to meet the mobility needs of isolated elderly people but also to relieve their 

family carers, “Entre Ed & Vous" is a transport service for the elderly that offers various assistance and 

tourism services: 

 Transport and support to medical appointments 

 Shopping support (Transport to the mall, support in the shop, help to tidy up the shopping at 

home) 

 Organized visits to museums, monuments… 

ENTRE ED & VOUS contributes to the "better life" of seniors, through a new range of services provided 

by motivated and caring people.21 

                                                           
19 Brochure: Good Practices for Senior Tourism p. 36  
20 Brochure: Good Practices for Senior Tourism p. 32 
21 https://www.interregeurope.eu/policylearning/good-practices/item/4360/entre-ed-vous/  

https://www.interregeurope.eu/policylearning/good-practices/item/4360/entre-ed-vous/
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5.3 Providing summary on good practices with possible recommendations 

A total of 15 good practices in senior tourism were selected, described and analyzed. This good 

practices show how to deal with ageing in the tourism sector. They can also present ways to increase 

or improve region’s competitiveness in this regard. Promoting active ageing is also one the main 

purposes of selecting and analyzing good practices in senior tourism.  

The most common problem related to seniors targeted in good practices is their health. Seniors needs 

and interests were taken into consideration and various actions are intended to help them stay active, 

healthy and improve their fitness levels. Socializing with people of similar age is also important, as 

elderly people can feel lonely, and this need is also targeted within the good practices. Elderly people 

can have problems going places, so there are examples of how to tackle those obstacles and make 

tourist trip possible for them too. 

Recommendations based on selected and analyzed good practices in senior tourism: 

1. Identify senior tourism possibilities 

It is important to understand that senior tourism potential is constantly growing. Also, it is very 

important to increasing the knowledge and raise awareness on possibilities of senior tourism among 

public and private sector such as:  

 national and regional tourism organizations, 

 ministries, regional authorities and municipalities, 

 media, 

 active seniors groups and 

 entrepreneurs 

 Campaigns for the possibilities of senior tourism for the regional economy and senior wellbeing.  

2. Meet the different needs of senior tourists 

In order to achieve that, it is necessary to enhance knowledge and know-how of tourism service 

providers and entrepreneurs on how to deal with senior groups and customers. It is also important to 

recognize different types of senior tourist, from those wealthy and healthy, to those with limited 

financial resources and poorer health conditions. They all have their needs and interests that are not 

common to every senior tourist.  

3. Create senior tourism products 

Senior tourism products must aim to satisfy senior tourist’s needs, interests and desires. Good idea 

can be involving senior tourist in development of the senior tourism products. Adaptation of the 

existing tourist infrastructure and products to the needs and interests of seniors is another way to go 

as well as creating senior friendly products based on the existing offer. Developing and creating 

affordable tourist products for seniors with limited financial resources is very important, especially 

given the poorer living standards in Zajecar and Vidin region. Creating senior tourism products and 

offers for low and off-season is also very important. It can help decrease seasonality and stimulate 

economic growth and jobs in the regions. 

4. Marketing senior tourism products 
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It should include: 

 Direct marketing for seniors and senior organizations 

 Organization of local, regional, national and European events, in order to promote active 

lifestyle among seniors 

 Creating special offers by tour-operators and travel agencies for senior tourists  

 Easy access to informations 
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6. Conclusion 

Senior, silver or grey tourists, as they are sometimes called, are an increasing part of the tourist market. 

There are two main demographic reasons for that: longer life expectancy and lower birth rates in 

Europe, especially in EU and developed countries. Thus, there are more and more elderly people. The 

ageing trend is destined to continue growing, according to the EUROSTAT. What is also important is 

that elderly people will continue to constitute a bigger proportion of the population in Europe, EU 

countries and developed countries. There are also many factors that explain the reason for raising life 

expectancy: declining mortality rates in the infant populations and declining mortality rates for elderly 

people. Better healthcare, better and healthier lifestyles as well as medical progress certainly 

influences those factors.  

There are many actions tourist organizations and agencies can take, that can improve and increase 

senior tourism. Such actions include well measured prices of goods and services offered to senior 

tourists. Those in hospitality industry should provide adequate facilities for senior tourists, as their 

facilities should contain ramps, handle bars etc. Also, there is the possibility of developing off-season 

tourism, as elderly people can benefit from reduced prices, calmer and more relaxed environment. 

They usually have more free time to pick their date for travels, so low and off-season offers in May-

June and September-October can benefit them and hospitality industry on various levels. It is 

particularly important to senior tourists, as the surveys conducted showed that financial situation is 

the number one reason for not going on a tourist trip.  

The surveys conducted in Zajecar and Vidin region gave results that indicate the following: 

The main motives for senior tourists for going on a tourist trip are spending time with friends and 

family. Visiting new countries and exploring new traditions are also important motivators. Activities 

such as spa and thermal treatments are among most common and most preferred to seniors. The low-

season and off-season offers are also attractive to them, not only summer time for vacation. Senior 

tourist rarely travel alone, and wellness & spa tourism, as well as cultural & historic is their favored 

and most desirable. When choosing a tourist destination, price is always the main and the deciding 

factor. It may very well indicate the poor financial condition of the senior tourists in the selected 

regions. As for type of accommodations, hotels and rented rooms are most favored. Hotels can make 

senior people feel safe and protected, while staying in rented rooms is usually the most affordable 

solution. More than other types of tourists, elderly people need various types of support more, such 

as more frequent breaks during a tourist trip, possible medical assistance etc. They also wouldn’t mind 

to have accommodation facilities accessible to older tourists (for example rooms on the ground floor, 

functional elevators, luggage assistance, etc.), as well as the offer of door-to-door transportation 

service, although it would certainly increase the price of the holiday. Classic ways of booking holiday 

trip directly with travel agencies is still the most common to senior tourists, as well as getting 

informations about tourism offers. Senior tourists usually go on holiday trip using private organized 

transport, but the results have shown they are also confident on using their personal transport. When 

going on a tourist trip, senior tourists mostly book accommodation and transport services in advance. 

That way, they feel more secure. Their usual length of stay on holiday is between 1 and 7 days. As 

mentioned before, the biggest reason for not going on a tourist trip for senior tourists is their financial 

situation. Health issues come second, but the results of the surveys clearly indicate the financial 

situation as the number one obstacle. For senior tourists, the biggest expenses are transport & 
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accommodation services. Food and drinks come second. As they are more healthy conscious, senior 

tourists would not mind having dietary and healthy food offer in catering facilities on holiday.  

Accessibility, transportation and infrastructure safety are essential requirements for the development 

of senior (silver or grey) tourism. The tourism industry should be ready for an already changing 

consumer needs and habits. Senior tourist are not all alike. They are very diverse group, ranging from 

wealthy seniors to those with low income and from healthy seniors to persons who need special 

services. They all have their own interests and needs. In developed countries of Europe and rest of the 

world, senior tourism potential is recognized long time ago and exploited. It is necessary to follow good 

practices and examples and use the same potential to enrich tourism offer in less recognized tourism 

destinations in developing countries such as Serbia and Bulgaria. 
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